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Kak Mbl 9TO Oenaem

» Ha 3-x gHeBHOW BpeHa-ceccum

» Paboraem BMECTE c Baluen komaHaon

» CoegunHsieM uenu Ballero busHeca 1 Hawly bpeHa-akenepTusy
* YyacTue TON-MEHEKMEHTA U KMOYEBbIX COTPYAHMKOB

 Ha BbIx0oe He «NIOroTUMN-KapTUHKa», @ HaNOMHEHHbI CMbICIIOM OpeHa
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Kak Mbl 3TO genaem

*  MexgncumnnuHapHelin metog RAINBOW Brand Effect ©
» YpnobHas anekTpoHHas «[1poekTHast TeTpaab bpeHaa»

« Otanbl pa3paboTku 1 byayLwmnin AnsaitH 6penaa BUAEH cpasy
* bes NUWHMX cornacoBaHun BHYTPY KOMMNaHUK

*  OKOHOMWSI BPEMEHU U PECYPCOB
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Pesynbtar —
CUINbHbIN OpeHa
Ons pocTa Npofax
M NONyYeHus
nobaBeHHoON
CTOMMOCTM

MonHas cTpykTypa OpeHpa
 [losanumoHnpoBaHue

* Opo ueneson ayauTopun u MOTMBBI
 [lnatcopma bpenaa

« Key visual, uma, cnoraH, norotun

« [In3anH + BusyanbHas angeHTuka

CnnoyeHHasAs KOMaHAAa COTPYAHMKOB
Y BCel KOMaHAb! eAMHOe BuaeHne byayLlero

6peHaa, NoHUMaHWe Lienen 1 LWaroB o
NOCTVXXEHWIO Lieneit pa3suTus busHeca
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[Tporpamma
OpeHa-ceccuu

[TporpaMma 1 KonmM4ecTBo
OHen aganTupyeTcs nog
3aauu KnNueHTa

[Insi Hac HeT pacCcTOAHWIA —
Mbl NPUedEM B BalLl PEMVOH,
U1 NPEANOXMM NPOBECTY
BpeHa-ceccuio OHMnanH

.‘l
<
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1 aeHb. MapKkeTUMHroBble UCCneaoBaHuUSA

» 3Hakomumcs ¢ metogom RAINBOW Brand Effect ©

» Onpegensem TekyLlee NO3ULUMOHNPOBAHWE, CErMEHT PbIHKa, TPEHAbI
*  AHanusupyem oTpacneBble BU3yasibHble CTEPEOTUNbI

 [lpoBoaum ayauT GpeHa0B KOHKYPEHTOB

2 neHb. MapkeTuHroBas crtparerus

* HaunHaem c ayguTa Balero bpeHaa

* lccnenyem uenesyto ayautopuio 1 ee LIEHHOCTM

*  AHanuaupyem npoayKToBbI NOPTdEND, LIEHOBOE NO3ULIMOHUPOBAHME,
KaHanbl Npodax

* HacTpanBaem NpoayKT Ha LieneBoro notpeburens

* Bbisensiem YHukansHoe Toprosoe npeanoxeHue (USP)

3 neHb. CTpaTternyeckoe No3NLMOHUPOBaHNe GpeHaa

» PaspabatbiBaem No3nLMOHNPOBAHME

 [lponucbiBaem nnatcopmy bpeHaa

»  Qopmupyem noroTun, croraH v Kno4esoin 0bpas bpeHaa
» PaspabatbiBaeM KOMMyHMKALMOHHYIO CTpaTErNio

OunzaiH 6peHaa
«YnakoBblBaem bpeHa» B TeveHun 15 paboumnx gHen nocne bpeHa-ceccuu
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[orpyxaemcs B NpoAYKT ¥ KOMMaHMIO
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Bce HaueneHbl Ha pesynbTaT




Mopepatopsbl

KcnepT B obnactu
OpeHauHra 1 CTpaTermyeckoro
pa3BuTUs brsHeca

KcnepT B obnactu
CTpaTernyeckoro MapkeTuHra n
pa3BuTUs brsHeca

Cepre#n JlenukoB
OcHoBaTenb bpeHa-koHcanTuHrosoro areHtctea BRANDEFFECT

n MexayHapogHoi LLkonbl npakTuyeckoro bpeHauHra.
AsTop mexaucumunnuHapHoro metoga RAINBOW Brand Effect ©

30 neT B chepe An3anHa, MapKkeTUHra, ynpaBneHus, NCMXonorum

1 NPaKTU4ECKOro 6peH,ElMHI'a. Uenosek, FOBOpﬂIJJ,I/IVI Ha TPEX A3blKaxX: BusHeca,
MapKeTuUHra un an3anHa

EBreHns TutoBa
Co-ocHoBartenb 6peHa-koHcanTuHroeoro areHTcTBa BRANDEFFECT
MexayHapoaHon LLkonbl npaktuyeckoro bpeHaunHra

19 net NPaKTUKK B obnacty 6peH,IJ,-KOHcaJ'ITMHI'a ans busHeca, IKCNEPTU3bl B
obnacty MapKeTuHra u 6peHu-MeHenmmeHTa B MHOCTPaHHbIX U pOCCI/II7ICKMX
KOMMNaHUAX
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yenyrv

MbI oka3biBaem
MOSHbIA KOMMNEKC

ycnyr no paspaboTke
6peHaoB 1
pe-OpeHamnHry
KopnopaTugHbii
[MpoayKTOBbIN
Putenn-bpeHaunHr
TeppuTtopnasnbHbIn

JINYHbIN

AyauTt u uccnegoBaHus
«  Ayaut bpeHaa/npogykTalycnyru
* lccnenoBaHue poiHKa 1 TPEHAOB
*  KOHKypeHTHbIN aHanus3
* WccneposaHue notpebutens

Ctpaterus 6peHaa
 [losanumoHnpoBaHue
 [lnatcopma bpenaa
*  KoMMyHuWKaLMOHHas cTpaTerus

Oun3aitH U KOMMYHMKaLUA
« JloroTun, cnoraH, HEMMUHT
 Kntoueson Bu3yanbHbli 06pa3s (key visual)
« BusyanbHas angeHTtvka 1 gusanH
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OT3bIBbl KOMMNAHUN

Uropb MaxoTuH
PykoBoauTens ynpaBnsiowen KomnaHum

«Ctapoockonbckun KomouHat CTpouTenbHbIX MaTepuanoBy»

Hu ons Koro He CEKPET, YTO Kaxablil YENOBEK YHUKANEH 1 UMEET CBOE COBCTBEHHOE MUPOBO33PEHIE, KOTOPOE OH
NpoeuunpyeT B OKpYXatoLLyto ero cpeay. Ho B busHece Takast Mogenb Henpuemnema! IMEHHO Ha ceccum st NOMHOCTLIO
NepeoCMbICNI CMOBO "KMNEHTOOPUEHTUMPOBAHHOCTL". MeHs Hay4mnnn CMOTPETL Ha CBOW NPOAYKT rfasamu KnueHTa. A
MNOHAN, ANs KOro NpedHasHauveH Hall NPOAYKT U YTO HYXHO noTpebuTento. Ham yaanoch He TOMNbKO co3dath CBoi bpeHa no
npeacTaBreHHo cucteme Rainbow, HO M NOHATL CBA3b MeXay b13HecoM, MapkeTuHrom u 6peHauHrom. Cnacubo Ceprent!

/ N Ceprew JlobaHoB
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Y Hac, Toraa ewwe "bawkpeaunt 6aHka", Bbina yeTkas Uenb - ctaTb 6aHKOM beepansHOro ypoBHs. B pesynbTate
MHOTOYPOBHEBOIO TeHAepa Mbl Bbibpanu noaxon Cepres Jlennkoa, KOTOpbI, Kak BpeHA-KOHCYNbTaHT NPE3eHTOoBas Ham
npocTomn 1 3hdheKTUBHbLIN NOAXOA Ha OCHOBe cBoero anroputMa Rainbow Brand Effect. BaxHon coctasnstoLen npeanoxeHus
Bblnia ero roTOBHOCTb CTaTb YaCTbH HaLLei CTpaTernyeckon Komanael. Tak B paboTte CO CTOPOHHUMM KOHCYSIbTaHTaMu
areHTcTBaMu BbiBaeT kpaiHe peako. Ceprei CTPYKTYpupoBan Halle BHYTPEHHee NOHMMaHue BpeHa-npoLecca u npeepaTtin B
YeTKY0 NoCneaoBaTeNsLHOCTb AeNCTBUIA. Bo MHOroM MMEHHO crnefoBaHue BCEM CTYNeHsIM anroputma Cepres 1 no3BonnIo
YPAJICUBY crtatb y3HaBaembIM BpeHaoM eaepansHoro maclutaba. Cnacubo, 310 b0 04EHb NPOAYKTUBHO!

[upekTop No cTpaTerniyeckomy MapKeTUHry
U KOMMYHUKaumam 6aHka «YPAJICUB»
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OT3bIBbl KOMMNAHUN

éf- = KoHcTanTuH Bonkos
\ d [upeKTop No MapKeTUHry
' 4

000 «lMpembep-npoayKT»

OTnnyHbIN BpeHanHroBeIn noaxod! Beero 3a Tpu OHs, a y Hac BonbLue He Obino BpeMeHu, AT pabouyyto U MOHATHYIO CXEMY
nocTpoeHust bpeHaa anst Bcen komanabl OpeHa-MeHeoKepoB, TPENA-MapPKETONOroB, KPeaTUBHbIX OMPEKTOPOB, AN3aNHEPOB.
Tenepb GOMbLUY0 YacTb PaboT Mbl Aenaem BHYTPU KOMMaHUW. A CTOPOHHKX NOAPSAYMKOB MOXHO NPUBREKaTb ANS KakuX-To
rokanbHbIX 3aaad. B pesynbTaTte akoHOMUM Bpemst 1 BtoKeT. BaxHO y4acTBOBATbL MMEHHO BCEN KOMAHAOW, YTOOLI BCe Obiny
Ha 0aHoW BonHe. [puMeHsis MeToanky Rainbow Ha npakTuke, Nony4YaeTcs CyLEeCTBEHHO COKPaTUTb BPeMS! Ha
NpoekTUpoBaHue bpeHaa 1 obnerynTb JanbHenLWy paboTy BCEro Halero mapketuHrooro otaena! Cnacmbo Cepreit!

Anekcanpp Té
[unpeKTop No MapKeTUHry
KomnaHus Pazzle Capital

B npouecce YeTblpexaHEBHON 1 CBEPXNPOAYKTUBHOM ceccumn ¢ Cepreem JlenunkobiM, BbIno pa3paboTaHo ABa HOBbIX
noTpedUTENbCKIX CEPBUCHBIX DpeHaa v «4oynakoBaHy AEMCTBYOLWMIA OpeHa Hawen komnaHuu puzzle.capital. Ha Bbixoge
Mbl NOMYYMNK FOTOBYIO METOAMKY MO CO34aHMI0 BPeHA0B, KOTOPYHO HaLUW CNeumanucTbl BbICTPO OCBOUMN U YXe
NPUMEHSIIOT B CBOEN exeaHeBHoM paboTe!

Cnacunbo 6onbLUoe, NPOCTO Ha AecATb 6annos, NOHATHO, 3)EKTUBHO U BCe MPOCTO - Ha pas, ABa, Tpu! Cnacubo Cepreit!
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Tenedon/WhatsApp/Telegram
+7(499) 713 07 70
+7 (926) 370-40-03
info@brandeffect.ru
www.brandeffect.ru

127473, Poccusa, Mockea,
yn.CenesHesckas, 4.28, c.1,
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